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PROFILE 
Highly committed, adaptable Art Director & Designer with over 20 years’ 
experience in publishing.

KEY SKILLS
EDITORIAL Broad knowledge of Magazines; Publishing; Art Direction; 
Typography; Repro/retouching; Layout

PROJECT / CHANGE MANAGEMENT Guided the art team through major 
shifts in working practices, and navigating a new publishing system.

RELATIONSHIP MANAGEMENT Always works to develop extremely good 
working relationships with other departments and suppliers – Production, 
Premedia, IT, HR, illustration agencies, freelancers, and photographers 
and PRs when required.

LEADERSHIP A supportive leader who has recruited, coached, mentored 
and retained many talented team members, taking great pride in 
watching them develop and grow.

CAREER SUMMARY
JANUARY 2017 – PRESENT
Freelance for various publishing clients: Hearst UK (Asda Good 
Living, Good Housekeeping); Immediate Media Co. (Radio Times); 
BBC Worldwide (BBC Good Food, Easy Cook) Seven (Sainsbury’s 
Magazine); John Lewis Partnership; Egmont Publishing (We Love 
Pop!); Art Director on You’re Welcome, a free London lifestyle paper 
published by Emblem Group, aimed mainly at visitors to London.

HEARST MAGAZINES UK JULY 2004 – DECEMBER 2016
Group Art Director – Weeklies Hub May 2015 - December 2016
Art Director - Reveal magazine July 2006 – May 2015
Deputy Art Director - Reveal March 2006 – July 2006 
Art Editor - Reveal July 2004 – March 2006 

NORTHERN & SHELL NOVEMBER 2003 – JULY 2004 
Deputy Art Director – Star magazine 2003 – 2004  

EMAP 1996 – 2003
Deputy Art Editor – more! magazine 2002 - 2003 
Art Editor – Smash Hits magazine 2000 - 2002 
Senior Designer – Smash Hits  1999 - 2000
Designer – Smash Hits  1996 - 1999

EDUCATION 
BA (Hons) Graphic Design
Foundation Diploma in Art & Design Newcastle College
3 A Levels / 10 GCSEs

IT KNOWLEDGE 
Adobe CC – primarily Indesign and Photoshop; Censhare; Microsoft 
Word; Wordpress; GoPublish; Powerpoint   

References available upon request

Adrenaline Rush

2015 / CERT 15

DIRECTOR  

GEORGE MILLER

CAST

TOM HARDY, 

CHARLIZE THERON, 

NICHOLAS HOULT, 

ROSIE HUNTINGTON-

WHITELEY,

RILEY KEOUGH

FEW FILMS HAVE better 

character names than Mad Max: 

Fury Road: Imperator Furiosa, 

Immortan Joe, Rictus Erectus, Nux, The 

Splendid Angharad, Toast The Knowing 

and Cheedo The Fragile, to name a few. 

They are so colourful they make the 

hero, Max Rockatansky, feel like a Dave or 

Brian. Said nomenclature is a testament 

to the levels of imagination and attention 

to detail that courses through George 

Miller’s 2015 entry in the Mad Max  

saga. It is rare for the fourth in a series  

to revitalise the energy, invention and 

essentialness of a franchise. It’s rarer still 

for it to up the ante on an entire genre. 

Yet Miller’s action accomplishes both with 

breathless ease. It doesn’t just go beyond 

Thunderdome — it leaves it in the dust.

After noodling with the project for 

nearly 20 years, often distracted by the 

penguins of Happy Feet, Miller and  

co-writers Brendan McCarthy and  

Nico Lathouris came up with a simple 

and brave plot. Captured and used as  

a human blood bag for ailing War Boy 

Nux (Hoult), Max (Hardy) gets caught 

up in the pursuit of Imperator Furiosa 

(Theron), a skin-headed, one-armed, 

oil-splattered rig driver on the run from 

horse-teethed overlord Immortan Joe 

(Hugh Keays-Byrne). Furiosa is 

supposedly transporting precious fuel 

but has gone rogue and is actually 

spiriting Joe’s five wives to sanctuary  

in The Green Place. This is Miller’s first 

courageous decision: Max is initially 

sidelined in his own story, strapped to 

the front of a vehicle chasing Furiosa. 

Without warning, Fury Road then 

becomes an ensemble piece; the wives —  

especially Rosie Huntington-Whiteley’s 

Angharad, brandishing her baby bump 

like a weapon — all get their moment to 

shine; Nux switches allegiances; Max 

and Furiosa form an uneasy alliance. All 

this is done on the move without a shred 

of sentiment or excess exposition. 

At its heart, Fury Road is one long 

chase movie, lifted by Miller’s ability to 

find exquisite action licks within the 

chaos. Bikers fly over our heroes’ truck, 

dropping bombs mid-flight, a sedan 

speeds across a quagmire on tank tracks, 

War Boys spray chrome paint over their 

mouths to get high in the heat of battle 

and, most memorably of all, the Doof 

Warrior (played by iOTA, aka Sean 

Hape) spanks a fire-breathing, twin- 

necked guitar as he hangs from a truck 

grill, accompanied by an on-screen 

percussion section. Miller shoots and 

cuts with an unerring, graceful sense of 

precision (legendary DP John Seale was 

lured out of retirement), fucking with 

frame rates to make sure images register. 

The information and danger builds up at 

a dizzying rate but you are never lost or 

confused. Beautifully edited by Margaret 

Sixel, who waded through 480 hours of 

footage, each beat lands without detracting 

from the momentum or mayhem. 

Perhaps more than any other sound 

film in recent memory, Fury Road 

achieves the potency and poetry of 

images of the silent era. The early scenes 

in Immortan Joe’s stronghold, The 

Citadel, have the scale of D.W. Gri¡th’s 

Intolerance (mixed with the grotesquery 

of Lynch’s Dune). The chase sequences 

have the nutty invention of the Keystone 

Kops, and The Pole Cats — death-defying 

ninjas who swing from vehicle to vehicle 

on the end of long stakes — are nothing if 

not punk-rock versions of Buster Keaton. 

If Fury Road had only spectacle on 

its mind it would still be great. But Miller 

also elevates it with an agenda around 

gender. It doesn’t start too promising. 

Our first glimpse of Immortan Joe’s 

harem, draped in white, hosing each 

other down, could be from a Pirelli 

calendar shoot circa 1995. But, embodied 

by Theron’s unforgettable Furiosa,  

the film pays tribute to a decidedly 

female spirit, a mixture of resilience  

and intelligence, competence and 

compassion. When Max realises he  

only has one bullet left to take out an 

incoming invader, he knows to give the 

weapon to crack-shot Furiosa and let his 

shoulder be a gun rest, the action hero 

reduced to an appendage. Later on, the 

group run into a tribe of matriarchal 

bikers — the Vuvalini — who become 

increasingly resourceful in the film’s 

final showdown. To keep check on the 

film’s feminist credentials, Miller had 

Eve Ensler, author of The Vagina 

Monologues on set as a consultant.  

The Fast And The Furious series could 

surely benefit from a Feminist-In-

Residence, too.
Miller has talked about having two 

sequels planned, but little seems to be 

moving forward. The winner of six 

Academy Awards (Miller lost Best 

Director to Alejandro González Iñárritu 

for The Revenant and Best Picture to 

Spotlight), Fury Road’s legacy lies in its 

seamless blend of practical and digital  

(there are 2,000 VFX shots), an o¦-the- 

chain attitude to stunt choreography 

(bravo, Guy Norris), a Charlize Theron 

career boost, a quotable catchphrase 

(Nux’s, “What a lovely day”), and the 

current vogue for black-and-white home 

entertainment versions. If this is it  

for Max Rockatansky, he couldn’t  

have had a more glorious send-o¦; as 

Immortan Joe puts it, he can “ride 

eternal, shiny and chrome”. IAN FREER 
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Right: Tom Hardy’s 

Max Rockatansky 

booms off a bonnet. 

Below right: Hugh 

Keays-Byrne, Charlize 

Theron and director 

George Miller (with 

spear) on location.  
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FREELANCE JANUARY 2017 – PRESENT
Hearst UK (Asda Good Living, Good Housekeeping); Immediate 
Media Co. (Radio Times); BBC Worldwide (BBC Good Food, Easy 
Cook) Seven (Sainsbury’s Magazine); John Lewis Partnership; 
Egmont Publishing (We Love Pop!); Art Director on You’re 
Welcome, a free London lifestyle paper published by Emblem 
Group, aimed mainly at visitors to London.

HEARST MAGAZINES UK JULY 2004 – DECEMBER 2016
Group Art Director – Weeklies Hub May 2015 - December 2016

KEY RESPONSIBILITIES
• Running a busy art department working across three titles – 
Reveal, Best and Real People, plus extra periodical specials.
• Producing layouts for all three titles and covers to get on the 
newsstand in three very competitive markets.
• Directing the Art department in producing approximately 250 
pages per week from blank page to proof stage, plus more during 
the busy and up-paged Christmas period as well as specials.
• Directing celebrity, fashion, food and still-life photoshoots.
• Commissioning illustrations.

KEY ACHIEVEMENTS
• Consistently worked to meet extremely tight deadlines without 
fail, getting three weekly magazines out the door without ever 
missing a deadline.
• Effectively managed ten people through some challenging times 
and kept team morale as high as the level of sheer hard work put in.
• Helped to pilot the new hubbing system in Hearst, and the 
successful model has been upheld as the standard by which the 
company migrated the other monthly titles and departments.
• After the three magazines hubbed, built excellent working 
relationships with three editors and their teams, acknowledging 
their different working practices and personalities and processing 
all their needs and visions for their titles through the Art Hub.
• Undertaking live redesign work. 

Art Director - Reveal magazine July 2006 – May 2015
Deputy Art Director - Reveal magazine March 2006 – July 2006

KEY RESPONSIBILITIES
• Recruiting, directing and managing a team of five designers.
• Designing templates and layouts; producing covers every week 
to engage and hard-sell on the newsstand in a ruthless and 
competitive market; redesigning periodically to keep the title 
looking fresh and exciting.
• Directing celebrity, fashion, food and still-life photoshoots.
• Commissioning illustrations and sourcing some excellent 
freelance designers.

KEY ACHIEVEMENTS
• Won National Magazine Company Eagle Awards 2007  
Cover of the Year.
• BSME shortlisted for Art Director of the Year (weekly or 
fortnightly category) in 2010.
• Built up a talented and enthusiastic team who produced the 
magazine in ever-more challenging circumstances and intense 
deadlines, and delivered over and above expectations.
• Involved with outside start-up company Kaldor developing 
templates for the digital issue of Reveal magazine, producing the 
issue in Wordpress, creating the pages and uploading them for 
digital publishing and timed release. Before we took the digital 
issue in-house, I also remotely directed a design team in Malaysia 
to produce the content.
• Collaborated with the editor on key decisions.
• Saw the magazine and the team through many changes - not just 
redesigns but implementing major shifts in working practices.
• Took repro in-house, doing our own retouching, cut-outs and 
proofing. 
• Migration to the Censhare publishing system.
• The team’s ability to accept, adapt quickly and engage with  
new systems was appreciated and noted by centralised 
departments such as IT and HR.
• Directed a skeleton team in 2009 to produce a glossy  
132-page souvenir magazine, turned round in 48 hours 
immediately after the death of Michael Jackson. This was the  
first to hit the newsstand and Campaign commented that it was 
the best of the tributes.

Art Editor - Reveal magazine July 2004 – March 2006 
• Joined the magazine as part of the launch team, supporting 
the Art Director and Deputy Art Director, producing layouts and 
helping shape what was to become the finished template. 

NORTHERN & SHELL NOVEMBER 2003 – JULY 2004 
Deputy Art Director – Star magazine 2003 – 2004

EMAP 1996 – 2003
Deputy Art Editor – more! magazine 2002 - 2003 

Art Editor – Smash Hits magazine 2000 - 2002 
Senior Designer – Smash Hits  1999 - 2000
Designer – Smash Hits  1996 - 1999
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